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Á World Bank anticipates Indonesiaôs economy to grow by 5.3% in 2017 and 5.5% in 2018 

and 2019 supported by resilient domestic demand and improvement in private investment 

Á IMF: In 2017, growth is expected to rise modestly to 5.1%, led by a gradual pickup in 

private investment in response to stronger commodity prices, low interest rates, and a 

recovery  in external demand on the back of a pickup in global growth and trade  

Á Bank Indonesia reaffirmed its estimate of 5.0% - 5.4% growth rate in the economy for 

2017  

Á Overall, we see the cautious early signs of green shoots ï where Consumer Confidence 

Index remain robust at the end of Q2 2017 with income boosted by Tunjangan Hari Raya, 

end of elections, S&P rating upgrade for Indonesia (the last of the three key credit ratings 

agencies to give investment grade status).  

 

 

Source: Indonesia Statistic 

Gross Domestic Product 
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Indonesian Cement Industry 2017 Landscape 

Lafarge Indonesia 

1.5 mio ton 

0.2 mio ton (g) 

Semen Baturaja 

2.2 mio ton 

0.7 mio ton (g) 
Semen Indonesia 

15.2 mio ton 

0.7 mio ton (g) 

 
Semen Puger 

0.5 mio ton 

Semen Kupang/Merah Putih 

0.4 mio ton 

Jui Shin 

1.8 mio ton 

Holcim Indonesia 

12.1 mio ton 

Semen Indonesia 

7.2 mio ton 

0.9 mio ton (g) 

Merah Putih 

4.9 mio ton 

2.8 mio ton (g) 

Indocement 

24.9 mio ton 

Total Cement Capacity in 2017 of 103.8* mio tons, 

from 98.5 mio tons in 2016 

Source: ASI and internal estimation 

Anhui Conch 

4.5 mio ton 

Panasia 

1.8 mio ton 

Siam Cement 

1.8 mio ton 

Semen Bosowa 

4.4 mio ton 

3.0 mio ton (g) 

Semen Indonesia 

7.4 mio ton  

Anhui Conch 

2.2 mio ton (g) * Total capacity in 2017 includes Finished Mills from Hao Han (0.6 mt), Semen 

Jakarta (1.5 mt), and Sun Fook (0.6 mt) 
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CAGR Supply 2001-2015: 4.0%  

CAGR Demand 2001-2015: 6.5% 

CAGR Supply 2016-2025: 2.4% 

CAGR Demand 2016-2025: 6.8% 

Demand/Supply Outlook: Oversupply Market 
in mio Tons 
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Demand Growth Domestic Demand Domestic Supply Utilization

Consumption per capita = 243 kg 
Vietnam = 611 kg 
Thailand = 443 kg 
Malaysia = 751 kg 

Philippines = 240 kg 
  Singapore = 1,380 kg 

Brunei = 899 kg 

Export 

Export 

Import 

Consumption per 
capita = 396kg 
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Cement demand shows down trend 4 years in a row as multiplier 

effect of infrastructure spending has not been realized 

Cement Demand signs bottom up amid strong trade balance signal 

Bio USD 
% Demand 

Growth 
Mortgage 

Rate % 

% Demand 

Growth 
Support by positive trade balance Weighted by relatively high mortgage rate 

Source: Indonesian Cement Association, BPS Statistic 
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Heavy Equipment Order may Reach 20% Higher YoY 
Confirmation of commodity sector recovery and infrastructure strong progress  

Heavy equipment order is a leading indicator for cement demand 

Source: HINABI, Indonesian Heavy Equipment Association; Indonesian Cement Association 
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Market Growth: 

>15% 

5-10% 

0-5% 

<0% 

10-15% 

Domestic Consumption Growth & Market Share per region 
YTD June 2017 

Source: Indonesia Cement Association 

Source: Indonesia Statistic (processed) 

Note: 

- Lebaran season in June 2017 corrected 

the market growth +4.1% in Ytd May 

2017. 

- Contrary, prior year Lebaran that hit the 

market was occurred in July 2016. 

- In general Western Part of Java still 

having sluggish demand while mid and 

east significantly boosted by infra project. 

- Outside java is mixture to slightly on 

corrective growth (commodity recovery 

still not translated to demand). 
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Java (LHS) Outside Java (RHS)

Java is still key market area in delivering strong results 

Å On absolute terms Java remains the dominant factors in delivering strong 

results 

Å Indocement is able to protect home market and maintain stable sales, however 

declining sales from outside Java brought down total domestic sales 

Geographic composition of Sales 
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Bag Bulk

The importance of bulk sales continues 

Å Portion of bag sales is lower than bulk due to declining sales especially in outside Java 

for H1 2017 

Å Composition of bag vs bulk sales in H11 2017 is 77.0% vs. 23.0% 

Å Indocement positions itself as a reliable partner for infrastructure projects providing 

quality bulk cement and concrete at timely delivery 

ÅStronger focus on increasing 

bulk sales 

ÅHigh bulk volume in Jakarta  

Å Indocement benefits from 

proximity to Jakarta 

Bag/Bulk sales composition Jan - Dec 

20% 21% 

24% 
24% 

23% 23% 
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Continuous focus on cost control with disciplined 

spending on promotional activities 

Å Increase in coal price caused increase in fuel and power cost due to gain in running the most 

efficient kilns.  

Å Manufacturing Overhead portion decreases due to cost savings activities including repairs.  

Å Ramping up of P14 kiln in H1 already starts to deliver savings; full savings expected starting in H2. 

Å Increase in SG&A relates to additional cost to support end user program and Rajawali promotion. 

Fixed Cost Control ï bio IDR Composition of Manufacturing Cost as % 

Trend 
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